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This Paper takes the high-tech product in the introducing stage as the research 
object. It summarizes briefly the product policy, the product characteristics and the 
overseas and the domestic correlative research status. On the basis of the brief 
summary, the paper has analyzed the characteristics of the high-tech product in the 
introduction stage. Through connecting the above summary, the correlative marketing 
theories and the author own practical experience, the paper also has analyzed the 
essential tasks and has purposed measures to realize this tasks when the high-tech 
product is been introduced into the market. 
Following it is the paper’s arrangement. 
Chapter1: summarize the product policy. Firstly it explains the connotation of 
product and the product policy. Then it sums up the characteristics of the product. 
Lastly it introduces the research status of the product policy, the product lifestyle and 
the high-tech product marketing. 
Chapter2: expatiate the components of the product policy. The product policy is 
the basal part of the marketing strategy. In its academic development process, there 
has been a suit of mature research frame. The content of this frame includes the 
product line decision-making, the product mix decision-making, the brand 
decision-making, the packing decision-making, the service decision-making and the 
new product development decision-making. 
Chapter3: analyze the influencing factors to establishing the product policy. In 
this chapter it has analyzed how sorts of the external and internal factors affect in the 
product policy decision-making process. And point out that to make the product 
policy is collectively decided by the external and internal factors through making 
using of the correlative philosophical theories. The factors include three parts, like the 




























Chapter4: expatiate the high-tech product policy in the introduction stage. Firstly 
it introduces the basic knowledge on the product life cycle. And analyze four 
characteristics of the high-tech product in the introduction stage. Lastly purpose some 
strategies that the enterprise must take in the product introduction stage. 
In the ending of the paper, the author summarizes the contents above and brings 
forward the idea of this paper. The idea is that the product policy when the high-tech 
product is introduced is very important. And according to the characteristics of the 
high-tech product in the introduction stage, the enterprise must think over the three 
factors that is the market, the customers and the enterprise own. Taking into account 
the above influencing factors, the enterprise must adopt the different product policy 
from the general product in the several aspects, as the product combination, the brand, 
the packing, the service and the new product development. 
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